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Gen er a l  Mar k in g  Gu id an ce  

 

 

 All candidates m ust  receive the sam e t reatm ent .  

Exam iners m ust  m ark the first  candidate in exact ly the 

sam e way as they m ark the last . 

 Mark schem es should be applied posit ively. Candidates 

m ust  be rewarded for what  they have shown they can do 

rather than penalised for om issions.  

 Exam iners should m ark according to the m ark schem e not  

according to their  percept ion of where the grade 

boundaries m ay lie.  

 There is no ceiling on achievem ent . All m arks on the m ark 

schem e should be used appropriately.  

 All the m arks on the m ark schem e are designed to be 

awarded. Exam iners should always award full m arks if 

deserved, i.e. if the answer m atches the m ark schem e.  

Exam iners should also be prepared to award zero m arks if 

the candidate’s response is not  worthy of credit  according 

to the m ark schem e. 

 Where som e judgem ent  is required, m ark schem es will 

provide the pr inciples by which m arks will be awarded and 

exem plificat ion m ay be lim ited. 

 When exam iners are in doubt  regarding the applicat ion of 

the m ark schem e to a candidate’s response, the team  

leader m ust  be consulted. 

 Crossed out  work should be m arked UNLESS the candidate 

has replaced it  with an alternat ive response. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

1 (a)   Prim ary/ ext ract ive  

 

NB allow m isspelling  

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

1 (b)    Authorit ies/  Authorit y/ Governm ent /  

Councils/ Council 

 

Do not  allow ‘Agency’ on its own 

NB Allow m isspelling 

 

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

1 (c)   Forwarding/ Shipping  

 

NB Allow m isspelling 

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

1 (d)   Ordinary/ Preference 

 

NB Allow m isspelling 

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

2 (a)   Hum an wants are individual requirem ents 

to m ake life pleasant / m ore 

com fortable/ are not  needs (1)  eg 

Televisions/ designer clothes/ m obile 

phones (1)  

 

(1 m ark for definit ion and 1 m ark for 

exam ple)  

 

 

 

 

 

(2)  

 

 

 



  
   

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

2 (b)  Const ruct ion indust ry is part  of 

secondary act ivit y or assem bling parts 

into a finished product  (1)  eg House 

building, shipbuilding, road m aking (1)  

 

(1 m ark for definit ion and 1 m ark for 

exam ple)  

 

 

 

 

 

 

(2)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

3 £315 000 divided by £900 000 x 100 (1)  

=  35%  (1)  

 

(1 m ark per point  or 2 m arks for the 

correct  answer)  

 

 

 

 

 

(2)  

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

4  Paym ent  is guaranteed/ secure 

 Less staff needed to count  

cash/ saving in wages  

 Less cash on prem ises 

 I m m ediate paym ent  

 No bad debts 

 Aids cash flow 

 May increase sales 

 

(1 m ark for each advantage)  

 

 

 

 

 

 

 

 

 

 

 

(2)  

  

 

 

 

 

 

 



  
   

 

 

 

 

 

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

5  Owners are partners 

 Between 2 to 20 owners/ partners 

 Cont rolled by partners 

 Capital provided by partners 

 Unlim ited liabilit y 

 Profit s/ losses shared according to 

Deed of Partnership or equally if no 

Deed 

 Privacy of accounts 

 

(1 m ark per feature)  

 

 

 

 

 

 

 

 

 

 

 

(2)  

 

 

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

6  Paym ent  is postponed/ Buy goods you 

cannot  afford 

 Loyalty rewards or exam ple  

 No need to carry cash m aking it  safer 

 Paym ent  protect ion in case of faulty 

goods/ non- receipt  of goods 

 I ncrease in online t ransact ions 

 Acceptable worldwide 

 

(1 m ark per reason)  

 

 

 

 

 

 

 

 

 

 

 

 

 

(2)  

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

7 ( i)    Bank draft  -  Hom e 

( ii)   Credit  t ransfer -  Hom e 

( iii)  Docum entary credit  -  I nternat ional  

( iv)  Travellers cheque -  I nternat ional 

 

(1 m ark for each m ethod correct ly m atched)  

 

 

 

 

 

 

 

(4)  

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

8  Video conferencing/ Video conference 

  

Do not  allow Skype or teleconference  

NB Allow for m isspelling 

 

(1 m ark for correct  nam e)  

 

 

 

(1)  

 

 

 

 

 

 

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

9  Rom ance/ Em ot ions 

 Physical at t ract ion 

 Hero worship/ Celebrity 

 Luxury 

 Colour/ Music 

 

(1 m ark for each m ethod)  

 

 

 

 

 

 

 

(2)  

 

 

 

 

 

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

10  Operated by large-scale retailers 

 Large warehouses 

 Located at  busy road junct ions 

 Situated for easy access to branches 

 Stores large am ounts of products 

 

 

(1 m ark for each feature)  

 

 

 

 

 

 

 

 

 

(2)  

 

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

11  Storage/ warehousing 

 Buying in bulk 

 Clearing product ion lines 

 Enabling the m anufacturer to produce 

ahead of dem and 

 Keep m anufacturers inform ed on 

retailer/ consum er dem and 

 Risk-bearing 

 Preparing goods for sale 

 Prom pt  paym ent  

 

(1 m ark for each service)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(2)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

12  When the exporter wants to hold a 

discussion about  pr ices of goods 

 When there are em ergency changes 

to an order 

 When a quick/ urgent  decision over 

delivery needs to be m ade 

 When there is no working 

em ail/ com puter or internet  is down or 

em ails not  checked 

 

(1 m ark for each reason)  

 

 

 

 

 

 

 

 

 

 

 

(2)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

13  Cash discount  is a deduct ion from  the 

invoice pr ice (1)  Trade discount  is a 

reduct ion on the catalogue/ list  pr ice 

(1)   

 Cash discount  is given to encourage 

people to pay within a period of t im e 

(1)  Trade discount  is given to 

encourage repeat  orders/ bulk buying 

(1)  

 Cash discount  m ay assist  the buyer’s 

cash flow/ working capital (1)  Trade 

discount  enables the retailer to m ake 

a profit  (1)  

 Cash discount  is usually low or eg 2-

5%  (1)  Trade discount  is usually 

higher or eg 20-40%  (1)  

 Trade discount  not  entered in 

account ing records (1)  

 

(1 m ark per point  with 2 m arks m axim um  

for each m ethod of discount )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(4)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

14 (a)  ( i)   Large m arket / populat ion 

 Custom ers can com e by rail/ road 

 Supply of labour  

 Proxim ity to town cent re 

 

(1 m ark for a valid reason)  

 

 

 

 

 

 

 

(1)  

 

 

 

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

14 (a)  ( ii)   Likely to be a bigger site than X (1)  – 

so that  a car park can be provided (1)  

 I t  is not  too far from  the town (1)  -  

with good road connect ions (1)  

 I t  is between two towns (1)  -  with 

cent res of populat ion (1)  

 Cheaper to build at  site Y (1)  – 

because land prices are likely to be 

lower (1)  

 

(1 m ark for each reason plus up to one 

m ark for a reason developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

(2)  



  
   

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

14 (b)   No need for large prem ises (1)  as no 

car parking needed for these stores 

(1)  as custom ers will not  be carrying 

m any goods hom e (1)  and custom ers 

can t ravel to town by public t ransport  

(1)   

 (1 m ark per point  plus up to 2 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

(3)  

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (a)  ( i)  Count ry 2/ 2 

 

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (a)  ( ii)  Count ry 3/ 3 

 

(1)  

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (a)  ( iii)  Count ry 1/ 1 

 

(1)  

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (a)  ( iv)  Count ry 1/ 1 (1)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (b)   Visible t rade is the value of goods (1)  eg 

cars (1)  

 I nvisible t rade is the value of services (1)  

eg banking (1)  

(1 m ark for each point  plus 1 for each 

exam ple)  

 

 

 

 

 

 

(4)  

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (c)  ( i)   There will be less food im ported (1)  with 

food becom ing m ore expensive/ less 

available (1)  leading to less dem and (1)  

(1 m ark for each point )  

 

 

 

 

 

(3)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (c)  ( ii)   There will be increased dem and for  

hom e-produced food (1)  because 

dom est ic food is cheaper (1)  so the 

count ry’s food indust ry will be 

st im ulated/ increased sales (1)  and 

increased em ploym ent  in food allied 

indust r ies (1)  

(1 m ark for each point )  

 

 

 

 

 

 

(3)  

 



  
   

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

15 (d)   Count r ies’ specialise in what  they are best  

at  producing (1)  workforce has expert ise 

in the product ion of a product  (1)  or 

m ake bet ter use of available 

resources/ factor endowm ents (1)  eg large 

am ounts of arable land (1)  achieving 

greater skills (1)  and increased efficiency 

(1)  can produce goods cheaper than 

other count r ies (1)  leading to greater 

output  (1)  and com parat ive advantage 

(1)  eg Brazil for coffee/ New Zealand in 

lam b product ion/ Switzerland for watches 

(1)  leading to a higher standard of liv ing 

(1)  

(One m ark per point  plus up to 5 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(6)  

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

16 (a)  ( i)   A large com pany (1)  with a head 

office in one count ry (1)  and 

factories/ out lets / offices in other 

count r ies (1)  

 

(1 m ark for each point )  

 

 

 

 

 

(3)  

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

16 (a)  ( ii)   Ford/ Honda/ Fiat / BMW/ Nissan/ Peugeot /  

Fiat / Mercedes/ Toyota/ General 

Motors/ VW/ Hyundai (1)  

 

 

 

(1)  

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

16 (b)   Need m uch investm ent  in 

plant / m achinery (1)  only a very large 

com pany could raise such finance (1)  

on the stock exchange (1)  or gain 

governm ent  grants (1)  as som e 

count r ies (1)  such as with Nissan 

factory in the UK (1)  where the UK 

governm ent  wanted the m ult inat ional 

to operate in the UK for the benefit  of 

the UK econom y (1)  eg providing jobs 

(1)  

 Cars are needed all over the world (1)  

they are global businesses as 

everyone wants cars (1)  and these 

m ult inat ionals fulfil global dem and (1)  

as they m ake cars in different  

count r ies (1)  and have assem bly in 

other count r ies (1)  linking to the 

engineering skills of different  

count r ies (1)  

 The m arket  is relat ively pr ice 

com pet it ive (1)  and large com panies 

can earn econom ies of scale (1)  

which m akes the operat ion of these 

com panies m ore profitable (1) .   

Therefore, there is less incent ive for 

sm all firm s to provide large volum es 

of cars (1)  as they tend to focus on 

sm aller num bers of higher pr iced cars 

(1)  with a bigger profit  m argin (1)  

 

(One m ark per point  plus up to five m arks 

for developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(6)  

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

16 (c)   Magazines have wide circulat ion (1)  

that  cater for special interests/ target  

people with cars (1)  with glossy 

covers/ pages (1)  with a long life span 

(1)  that  are able to prom ote cars with 

colour (1)  and detailed inform at ion 

(1)  eg pr ice/ new m odels/ credit  

facilit ies available (1)  or linked to 

feature art icles (1)  and can be kept  

for reference (1)  so advert isem ents 

can be re- read (1)  and passed on to 

others to read (1)  

 

(1 m ark per point  plus up to five m arks 

for developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(6)  



  
   

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

16 (d)   Consum ers are protected by the 

Trade Descript ions Act  (1)  which state 

that  goods are correct ly described (1)  

eg if a car is a 2.1 m odel car, a t rader 

should not  advert ise it  as a 2.6 m odel 

car (1)  or leave out  im portant  

inform at ion (1)  eg engine not  working 

(1)  the consum er can use the 

legislat ion to com plain/ recover 

 

(One m ark per point )  

 

 

 

 

 

 

 

 

 

(4)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (a)  ( i)  Proposal form  

 

(1)  

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (a)  ( ii)  Policy (1)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
   

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (b)  She will be offered independent  advice by a 

broker (1)  on which insurance com pany to use 

(1)  by offer ing advice on the best  policy to 

choose (1)  as each insurance com pany offer 

different  quotat ions (1)  Fiona will be supplied 

with a range of the m ost  suitable policies (1)  

this will save m oney/ t im e instead of contact ing 

each insurance com pany (1)  and it  can be done 

face- to- face (1)  rather than through a call 

cent re operated by the insurance com pany (1)  

however, som e brokers as they work on 

com m ission (1)  m ay push the policies of 

certain com panies over others (1)  m aking the 

price of insurance higher than going direct  to 

an insurance com pany (1)  who will also quickly 

place the insurance for Fiona (1)  and collect  

prem ium s (1)  passing all docum entat ion on to 

Fiona so this helps Fiona with paperwork 

 

(1 m ark per point  plus up to five m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(6)  

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (c)  ( i)   With utm ost  good faith, you m ust  tell 

the t ruth (1)  and give all m ater ial 

facts or relevant  inform at ion that  

m ight  affect  your claim  (1)  Allow 

exam ple (1)   with holding inform at ion 

will have affected the prem ium  paid 

(1)  and m akes the cont ract  null and 

void (1)  and you will not  receive any 

com pensat ion for the loss/ claim  m ade 

(1)  

 

(1 m ark per point  plus up to 3 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

(4)  

 

 

 

 



  
   

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (c)  ( ii)   Cont r ibut ion refers to when a person 

at tem pts to m ake a claim  from  m ore 

than one insurance com pany (1)  

Allow exam ple (1)  The resident  will 

not  be able cannot  claim  the full 

am ount  from  both insurance 

com panies (1)  as under indem nity the 

resident  cannot  m ake a profit  from  a 

loss (1)  The insurance com panies will 

split  the am ount  of loss/ claim  (1)  and 

pay out  a proport ion each of the loss 

(1)  

 

(1 m ark per point  plus up to 3 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

 

 

(4)  

 

 

 

 

 

 

Qu est ion  

Nu m b er  

An sw er  Mar k  

17 (d)   Fiona has under- insured her goods 

(1)  by £1 000 (1)  this is against  the 

pr inciple of indem nity (1)  where you 

cannot  m ake a profit  from  a loss (1)  

and she will only receive £7 000 in 

com pensat ion (1)  will therefore have 

to pay the other £6 500 herself (1)  

and receive nothing/ cannot  claim  for 

the jewellery (1)  as she had no 

insurable interest  (1)  

 

(One m ark per point  plus up to 3 m arks for 

developm ent )  

 

 

 

 

 

 

 

 

 

 

 

(4)  

 

 

 

 

 

 

 

 

 



  
   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pearson Educat ion Lim ited. Registered com pany num ber 872828  

with its registered office at  80 St rand, London, WC2R 0RL, United Kingdom  


